Chandini.et.al / Recent trends in Management and Commerce 5(2), 2024, 66-69

Recent trends in

Recent trends in Management and Commerce |u and G

INHA N 9758108600747

Vol: 5(2), 2024
REST Publisher; ISBN: 978-81-936097-6-7 (o B B

Website: https://restpublisher.com/book-series/rmc/

DOI: https://doi.org/10.46632/rmc/5/2/14

The Role of Artificial Intelligence in Social Media

Marketing and Its Sustainable Prospects

*Chandini.P.S, Sowmya. S
Sri Krishna Aditya College, Coimbatore, Tamil Nadu, India.
*Corresponding Author Email: chandnips@skacas.ac.in

Abstract: Technology is rapidly evolving, and we are constantly exposed to new and inventive solutions. Artificial
intelligence is a rapidly developing technology that has the potential to revolutionize the world through intelligent
machines. So artificial intelligence is surrounds us. A computer or robot operated by a computer can perform
human-like skills like reasoning, discovering meaning, generalizing, and learning through experience. Social media
marketing promotes firms and their protection services to their target audience, empowering people, small
enterprises, and major corporations to monitor, evaluate, and optimize their online presence. This study aims to
analyze the impact of artificial intelligence on social media marketing and its future prospects. The study relies on
secondary data analysis to provide empirical support. This study explores the application of artificial intelligence
in social media marketing. This paper provides a framework for understanding the usage of artificial intelligence
in social media marketing and the tools available.
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1. INTRODUCTION

Acrtificial intelligence refers to technologies and processes that make machines smart. Machine learning is a
subset of artificial intelligence. Machine learning is the process of predicting future events from historical
data. Machine learning involves machines becoming smarter and making better predictions without human
intervention. Social media is a computer-based technology that makes it easier for people to share
information, ideas, and thoughts by creating online communities and networks. Social media marketing is
the practice of using social media and social networks to promote a business's goods and services. It involves
uploading videos, images, and other information that engages viewers in order to boost brand awareness and
reach a wider audience. As artificial intelligence is now widely employed in many industries, from mobile
phones including social media to preventing threats and responding to active attacks in real-time, machine
learning and artificial intelligence require a large number of data annotations for tools to achieve accurate
results. Artificial intelligence facilitates the analysis of vast amounts of data to pinpoint dangerous subjects,
hashtags, and trends to comprehend behavior usage. As a result, several intelligence tactics are used, and a
solid grasp of the target market is the first step towards successful marketing.

2. NEED OF THE STUDY

Artificial intelligence plays a critical role in social media marketing, enabling marketers to plan and execute social
campaigns more effectively and efficiently. Artificial intelligence's rise to prominence and as its influence on the
social media marketing industry grows, it is necessary to evaluate how it affects the attainment of sustainable
development objectives. For artificial intelligence-based technology to promote sustainable development, the rapid
advancement of Al must be bolstered by the regulatory understanding and oversight that are required.

3. OPERATIONAL DEFINITION OF THE TERM INVOLVED

Artificial intelligence: The term "artificial intelligence" describes the process of enhancing human intelligence in
computers that have been designed to behave and think like people Social media: The term "social media"
describes the ways in which individuals communicate with one another by creating, sharing, and/or exchanging
ideas and information through online groups and networks. Social media marketing: A type of digital marketing
known as "social media marketing" makes use of the influence of well-known social media platforms to further
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branding and marketing objectives. Sustainable development: The goal of sustainable development is to maintain
environmental health and prosperity without endangering the ability of future generations to meet their own needs.

4. REVIEW OF LITERATURE

Mishra Anandvardhan (2022): —”Role of Artificial Intelligence in Social Media Marketing” - Major conclusions
from this study include the fact that during the past ten years, technology has changed quickly in the marketing
business. Among other things, there has never been a better moment for marketers to take advantage of Al-powered
marketing technologies and cognitive computing to gain a competitive advantage over many others. Uygun Hayri,
Gujarti Rashmi (2022): —”Role of Artificial Intelligence and Machine Learning in Social Media”- The study's key
conclusions include the fact that Al has consistently altered the industry in the new, digital era. Al has changed
social media, and it is now figuring out better ways to draw users in. Al is used to supply us with fascinating
advertisements on social media whenever we seek for it. The Al then detects our behavior and provides us with
content based on our requests. MICU Adrian, CAPATINA Alexandru, MICU Angela — Eliza(2018)— “Exploring
Artificial Intelligence Techniques Applicability in Social Media Marketing”- The study's key conclusions include
the necessity for social media marketing specialists to use Al as a result of clients' widespread adoption of social
media tools designed for social media platforms to increase competitiveness in the world market. Social media
marketing professionals can take advantage of chances to analyze and categorize postings and carry out in-depth
assessments of consumer opinions on the goods and services they are promoting on social networks. Machine
learning relies on trained algorithms for the audience, image, and sentiment evaluations.

5. OBJECTIVES

To study the role of artificial intelligence in social media marketing.

To know the future perspectives of artificial intelligence in social media marketing.
To know the application of artificial intelligence in social media marketing.

To study artificial intelligence social media marketing tools.

YV VY

6. RESEARCH METHODOLOGY

This work draws from a review of the literature as well as a variety of Al and social media marketing data released
by different research publishers. To conduct analysis and draw conclusions, secondary data has been utilized.

How artificial intelligence is used in social media? Artificial intelligence is a key component of the popular social
networks we use every single day. They are:

e Facebook: it serves our material, recognizes our images, targets users with ads, and does all of this using
sophisticated machine learning.

e Instagram recognizes images with artificial intelligence.

o Linkedin leverages artificial intelligence to present job openings, propose users to  connect with, and
display personalized messages in our news feed.

e Snapchat uses artificial intelligence and computer vision to track features and overlap the filters that
change in real-time with our feed.

Application Of Artificial Intelligence In Social Media Marketing

1. One of the markets where artificial intelligence has been successfully applied is social media advertising.
Platforms like Facebook, Instagram, and Twitter employ machine learning to analyze user data and
customize the kind of advertisements and information that appear in their feeds.

2. Streamlining platforms like Netflix and shopping websites like Amazon also employ artificial intelligence
approaches to improve their suggestion engine by using past purchases or viewing data.

3. Chatbots help internet retailers by offering round-the-clock customer support.They use artificial
intelligence and machine learning to provide real-time, human-like responses to common inquiries.

4. Predictive analytics is a key component of artificial intelligence in marketing, with the ability to forecast
customer behavior and sales. The business uses big data to forecast outcomes and modifies its social
media marketing tactics.

5. Computer vision, which covers techniques for obtaining, handling, deciphering, and interpreting digital
images. In order to generate numerical or symbolic information, it seeks to extract high-dimensional data
from the real environment.
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Clustering segmentation helps to better targeting and the campaign in response by identifying the people
who are reacting to different marketing channel campaigns.

A recommendation engine sometimes referred to as a recommendation system. It's a system that helps
consumers find and recommend content for digital devices. It is becoming a crucial component of
websites and applications as customers' recommendations are highly appreciated by users. Systems that
are recommended are recognized to increase consumer engagement and retention. They are being used in
many different contexts, such as content recommendations for social media sites like Facebook and
Twitter, product recommendations for companies like Amazon and Walmart, and playlist creation for
video and audio services like Netflix, YouTube, and Spotify.

Natural language processing refers to a computer program's comprehension of spoken human language.
It is employed in self-learning search, speech recognition in social media marketing, trend analysis, and
consumer feedback analysis.

Artificial Intelligence Tools In Social Media Marketing

Able to create and add creativity to posts based on firm business information; able to automate social media
marketing campaigns; able to analyze rivals' posts and obtain comprehensive reports on their success; and by pre-
scheduling and curating content, these Al-powered social media platforms may assist businesses in creating
focused and captivating campaigns that increase their income.

1.

Ocoya: This is a comprehensive Al social media platform that lets the business plan, organize, and
evaluate content from a single dashboard. Whether it's just one person trying to plan a post on LinkedIn,
Facebook, Twitter, or Instagram and increase return on investment (ROI) by using more accurate ad
placement, targeting, and performance data. This potent tool was created especially for social media
marketers and companies that want to run ads on several platforms at once using a single template. With
over 10,000 professional social media themes, images, and music catered to different genres, Ocoya
empowers users to easily generate visually engaging content without having to start from scratch with
every idea. They offer trending hashtag tools that may be used to evaluate one's own photographs and
produce relevant and popular hashtags.

Predis Al: This social media production platform is driven by artificial intelligence. To get post ideas, all
you have to do is provide Al a short description of your business, and it will come back to you with
appropriate captions, hashtags, and content for your business page. They can be added to a content
calendar and edited as desired.

The hop place A CRM solution that helps digital marketers and business owners connect and engage with
prospects more effectively is social media management software. In addition, it provides social media
marketing resources and information to help monitor business performance, improve content
management, and determine the most effective post types for each social media platform. With the help
of a hotspot social media management tool, small business owners can create campaigns, publish content
to social media networks, monitor keywords, and unlink all business interactions from their CRM to
enable contextual conversations and social media ROI reporting.

Ad creative Al: Adding creative Al could be beneficial for the firm if one wishes to give their business
an unfair advantage with ad creatives tailored for the brand produced by highly trained artificial
intelligence. Based on their ad account data and millions of data points from other advertisers, creative
Al is an incredibly simple Al-based tool that will help create a ton of ad creatives for their social media
platforms or even paper click campaigns. All that needs to be done is provide a few basic details about
the company and the target market, then watch them work their magic. This software is special in that it
produces better results over time the longer it is used.

Missinglettr: This tool can be used to connect with actual members of a niche without the use of dubious
social media bots or phony shares. Missinglettr is an all-inclusive social media marketing platform that
facilitates the process of becoming discover the top influencers in their niche and turn their blog posts,
videos, landing sites, and video affiliate pages into excellent social media content. One can fully automate
the promotion of enormous volumes of material at scale with missinglettr drip campaigns. It can quickly
identify any social media format and add it to the library so that it will gradually be released. Missinglettr
ensures that the proper people view and share information, allowing one to gain excellent content and
build an audience naturally.

The video: An artificial intelligence (Al) video creator aims to transform social media video creation and
usher in the future of video marketing.
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7. The video allows users to upload their logo, tagline, and business details to make social media videos.

8. Phantombuster: This Al-driven marketing automation application enables you to automate any online
task. With Phantom Booster, one may create business leads, a marketing audience, and overall growth
through a variety of automated post scheduling features, influencer discovery, brand mention monitoring,
and automatic post connecting to automated customer communication. Customer discussions are handled
automatically, which is a drawback of scheduled alerts and chain automation, which changed how
automation is meant to function.

Future of artificial intelligence in social media marketing:

Social media networks are seeing an increase in the use of artificial intelligence. Artificial intelligence can help
organizations, individuals, and marketers increase the productivity and efficiency of social media. Over time, the
advantages of artificial intelligence in social media may grow thanks to deep learning networking algorithms,
scalable machine learning models, and sophisticated analytics tools. Social insights are powered by machine
learning and natural language processing models, which examine brand performance over time to generate
personalized recommendations for more effective social media advertising. With the ability to comprehend user
behavior and product future trends, artificial intelligence may be able to suggest relevant topics to users as they
navigate through millions of pages across many platforms. In social media marketing, artificial intelligence can
easily do repetitive jobs to increase the number of opportunities to reach specialized user domains and segments.
Marketing teams will be able to automate some cognitive operations with Al Power technologies. Additionally,
they will be able to identify trends both now and in the future, which will contribute to the effectiveness of their
social media marketing initiatives. Artificial intelligence in social media marketing will be crucial to the
development of content, email optimization, voice search, better product recommendations, ads, and customer
support.

7. CONCLUSION

Social media marketing is gradually being occupied by artificial intelligence. Artificial intelligence is being more
and more used in the marketing industry for analyzing how consumer preferences are changing, generating leads,
nurturing leads, and modernizing all marketing assignments. Future marketing will reach unprecedented heights
thanks to artificial intelligence. It keeps businesses safe from all competition in addition to boosting their earnings.
The social media marketing landscape will be disrupted by artificial intelligence technologies. Social media has
undergone numerous inventive revolutions and transformations because to artificial intelligence. Three billion
individuals use social media, and as a result, a vast amount of data is being produced by them. Every element of
human life is already being revolutionized by Al, from home appliances to children's toys. The creation and
administration of social media marketing by brands can be revolutionized by artificial intelligence. By means of
interconnected activities, artificial intelligence and social media marketing strategy employ analytics, automation,
content strategy, and other data to discern individual behavior, preference, belief, and interest in order to customize
the customer experience. Artificial intelligence systems may become prediction machines by leveraging such rich
data, giving social media marketers an unparalleled power.
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