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Abstract: The several long-term traits are reshaping advertising and forcing advertising and 

marketing managers to change radically to maintain up. These long-term tendencies are 

technological, socioeconomic and geopolitical. Advances in technology, in particular, are 

having a profound have an effect on marketing, resulting in the deepening of customer 

relationships and the non-stop expansion of the service economy. Artificial intelligence, 

massive data, the Internet, and the expansion of networks are creating a revolution in advertising 

that makes the 1960s-style 4 Ps increasingly obsolete. Compounding the trouble for 

entrepreneurs are the socioeconomic elements of variety and inclusion, as nicely as primary 

geopolitical threats. I explore the nature of change, extrapolate advertising practice into the 

future, and look at the implications for advertising managers, marketing education and academic 

research in marketing.  

 

Introduction 

Mobile advertising is an indispensable tool for corporations massive and small as mobile devices have end up 

ubiquitous. The key gamers in the area are the manufacturers (and businesses that they signify through 

advertising), and service companies that allow cell advertising. In cellular marketing, the machine (especially 

display size) does make a difference; customers of smart phones and iPad capsules react otherwise to cellular 

marketing. Future advertising will lead by means of the massive ideas and innovations. Consumer will grow to be 

knowledgeable about the products and their rights. It will change the purchaser conduct and their patterns of 

consumption.  

Mobile Marketing Features 

▪ Some of the most commonplace examples of mobile advertising include: 

▪ Text message campaigns: sending promotional texts to clients who have opted-in to get hold of them 

▪ QR code campaigns: the usage of QR codes that can be scanned via a cell device to direct customers to 

a website or landing page 

▪ Mobile ads: going for walks advertisements on cell web sites or apps 

▪ Location-based marketing: focused on customers with messages primarily based on their current location 

▪ In-app marketing: placing advertisements within cellular apps  

Mobile Marketing Strategy 

• Decide on your target audience 

• The first step to any mobile advertising and marketing approach is to determine who you want to reach. 

This will help you decide what type of messages to send and what channels to use. 

• Choose your mobile advertising and marketing channels 

• Once you understand who you choose to reach, it is time to figure out how you desire to reach them. The 

most common mobile advertising channels include SMS, push notifications, apps, and banner ads. 

• Create your message 

• Now it is time to create your message. This be relevant to your target target market and fascinating 

enough to take hold of their attention. 
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• Send your message 

• Once your message is ready, it's time to send it out. The most essential phase of this step is to make 

positive your message is despatched to the right people at the right time. 

• Measure your results 

• After you've got sent out your message, it's important to measure the results. This will assist you decide 

whether or now not your mobile advertising and marketing method is successful.  

2. Advantage of Mobile Marketing 

• Mobile-friendly websites. All web sites now need to be responsive, which means equally reachable on 

all devices. Another choice is to have two websites, a devoted mobile site and one for laptop/desktop 

users. 

• Marketing through apps. Many corporations have devoted apps that permit clients to continue 

to be engaged. Apps may additionally encompass coupons, games and push notifications. 

• SMS marketing. This works in a similar fashion to email marketing. Customers ought to first 

give permission for groups to textual content them. Then, messages can be used for promotion 

products and services, confirming appointments, sending polls and surveys and many other 

purposes. 

• Mobile ads. Google, Facebook and different advertising and marketing structures allow 

advertisers to particularly target cellular customers.  

Future Marketing  

• Mobile will continue to dominate: Mobile units are the preferred skill of accessing the internet in India, 

with over 80% of net customers gaining access to it via their phones. This vogue is predicted to continue, 

making cell advertising an imperative part of any digital advertising strategy. 

• Programmatic marketing will surge: Programmatic advertising is set to take off in India, with spending 

envisioned to attain $558 million with the aid of 2023. Brands are increasingly turning to programmatic 

advertising to attain their audiences extra efficiently and effectively. 

• Video advertising will rise: With the creation of 5G technology, video advertising is set to grow to be 

extra everyday in India. By 2025, it's predicted that India's on line video market will be really worth $4.5 

billion, with cell video accounting for 75% of that total. 

• E-commerce marketing will increase: As e-commerce continues to grow in India, so will the want for 

digital marketing that goals on-line shoppers. In fact, e-commerce advertising and marketing spending 

in India is predicted to reach $4.4 billion by means of 2025. 

• AI and computer studying will seriously change advertising: As AI and computing device mastering 

applied sciences grow to be extra advanced, they will play an increasing number of vital positions in 

digital advertising. These technologies will allow advertisers to deliver greater personalized, focused 

commercials to their audiences.  

3. Trends for the Future of Marketing 

1. Conversational marketing 

The session "Conversational Marketing: Is This the End of Mobile Apps?" explored conversational marketing, a 

exercise that prioritizes one-on-one conversations with customers to enable more personalization in customer 

interactions.  

2. Social media optimization 

If human beings don't seem to be texting on their phones, they're probably scrolling through, looking out on and 

engaging with social media platforms. Yet the way human beings search organically has begun to change, LaFleur 



 

Bhuvana / Recent Trends in Management and Commerce, 3(3), 2022, 24-26 
 

Copyright@2022REST Publisher                                                                                                                                   26 

 

said, so advertising teams need to start to optimize social media content as a good deal as they center of attention 

on search engine optimization (SEO) for other content.  

3. Emotional connections 

Whether humans scroll Twitter or watch TV, advertisements interrupt their experiences. This method is so 

common that many human beings have discovered to filter them out over time. Now, clients want greater 

customized experiences and to feel connected to brands they have interaction with.  

4. Hybrid experience 

The results of the COVID-19 pandemic have forced most experiences to support each physical and digital element.  

5. Web3 

While Web3 nevertheless stays on the horizon, entrepreneurs can start to learn about it and its facets to put together 

their strategies for the future, which may additionally consist of no fungible tokens (NFTs).  

4. Conclusion 

Mobile advertising and marketing is becoming an increasing number of vital issue of digital advertising as greater 

and extra humans be counted on their cell devices for day-to-day tasks. The emergence of new technologies is 

supporting agencies create extra fine and personalized advertising campaigns for cell users.  
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