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About the Book

This Book with the title ’Fundamentals of Social Media Marketing’ covers the
Fundamentals of Social Media Marketing. The five chapters’ of this book was
written in an easily digestible and reproducible format with required information.
An effort has been made to present the book in this form and if it proves helpful to
the students, we shall consider my effort has been amply rewarded.
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AL Chidambaram is a Doctorate in management from Alagappa Institute
of Management Alagappa University, currently working as a Assistant
professor in school of Management in SRM Institute of Science and
Technology, Chennal. He is specialized in the field of Entrepreneurship,
Electric Vehicle and Digital Marketing. He had published in ABDC ‘C'-
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Dr. Mohammed Quadir Mohiuddin is currently working aa Associate
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research international journals within his field and also an editorial board
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