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Abstract. Market segmentation is demographic, psychographic, behavioral and geographic segmentation Division Size 
and Growth, Sect Structural attractiveness, and Company objectives and resources utilization. Market segment 

evaluation is The market will need the number of customers, their income and the type of product you offer. Market 

segmentation are estimation by looking at the number of people in the segment. Multi-objective optimization on the 

basis of ratio analysis (MOORA) method is applied to solve some of the Market segment evaluation problems. The 
performance of the reference point approach and full multiplicative MOORA method are also tested for the considered 

problems. It is observed that all these three methods are very simple to understand, easy to implement and provide 

almost exact rankings to the Market segment alternatives. Degree of concentration, Laws and government agency 

regulations, Types of competitor, Contribution margins, Complexity, Growth rate per year and Evaluation parameters 
in Segment factors, Competition, Technological factors, Socio-political factors, Financial and economic factors. 

Contribution margins is got the first rank whereas is the Laws and government agency regulations is having the lowest 

rank. In this paper market segment evaluation Contribution margins is got the first rank whereas is the Laws and 

government agency regulations is having the lowest rank. 
 

1. Introduction 

Evaluating market segments Different market when evaluating segments, a company considers three factors Note Section. 

Division of Demography, Psychology, Behavior and Geography are the four main types of market segmentation are 

considered, but many of the four main categories there are many different strategies you can use, including variations there 

are here are some more methods you might like check out. Market segment demographics, needs, preferences, well with 

common interests and target audience other psychology used to understand or of the market based on behavioral criteria 

Creates subgroups. Your market segments by understanding, producing, selling and this in marketing strategies you can use 

Target.MOO or multi-objective optimization refers to finding optimal solution values of more than one desired objective. 

The motivation for using MOO is because in optimization, it does not require complex equations and consequently simplifies 

the problem. Multi-objective optimization based on Ratio analysis method Multi-objective optimization Subject to two or 

more conflicting criteria (Notes) Simultaneously It is an improvement process. 

2. Market Segment Evaluation 

The Market segment evaluation and selection (MSE / MSS) problem usually some possible alternatives include, some 

According to possible criteria should be evaluated hence, and many MSE/MSS issues Quantitative Decision Making 

(MCTM) can be complicated MCDM approaches to Transportation Location Selection Many areas like engineering and 

management Very useful tourism [29]. Configuration, section creation, section evaluation and selection and section strategy 

description. In decision-making processes defining the problem structure, the need for a decision Ask questions carefully and 

find alternatives identify the first to support DMs Step by step. Problem-creating stages and there is no publication dealing 

with criteria development in the MSS / MSE process [30]. Market segment evaluation and choice consequences. Therefore, 

marketplace segmentation evaluation is utilized by many groups as a natural method to goal market choice. The marketplace 

segmentation procedure is taken into consideration to divide procedure companies examine aid of evaluating the recognized 

segments. This was delivered as an essential management selection as many additives of the marketing method observe the 

marketplace segmentation problem [28]. Market segmentation goals thru cluster analysis screen four clusters that display a 

more regular photo based on traits consisting of food involvement and food-fitness attention, in addition to fish consumption 

conduct, threat and benefit ideals [43]. Forecast market segment leader price Market segment size map, time indicator 

capturing intrinsic trends in the Marg trod environment and student effect Company and type of courier dummies. A number 

of additional covariates have captured key strategic decisions that are [45]. Market segment division techniques through the 

years the in keeping with five competing strength elements. There is ambiguity in pair comparisons, and this ambiguity is 

designed the use of ambiguous ideas. To illustrate, an instance is illustrated by means of a case observe of the Iranian coffee 

market. The consequences show that the probabilities of success of the divisions may additionally range and that choosing 

the high-quality ones will assist the agencies to be confident in developing their commercial enterprise. Furthermore, 

converting the concern of techniques over the years take a look at the distinction between strategic priorities within the brief 

and long-time [32]. The markets of the market segment structure are generally divided by the formation of consumer groups 
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with similar needs and preferences. Ideally, the categories differ in their product requirements or purchase responses (Cotter 

& Armstrong). The market segment is used to better understand the intentions of the consumer and to facilitate the design of 

marketing plans. Socioeconomic (or demographic) and psychological variables are two common criteria for market 

segmentation. Socio-economic variables include factors such as age, education level, race and gender. They may be the most 

commonly used variables in the market segment [35]. Consumer WTP for this form of wine highlights the actual capability 

for enlargement of this marketplace section, which can make contributions to extra environmental sustainability for the entire 

area via adopting cleaner manufacturing strategies. Furthermore, the adoption of greater sustainable practices at some point 

of the production section, however additionally within the higher (supply) and decrease (distribution) phases, as established, 

helps to lessen the environmental impact caused by traditional grape cultivation. It refers back to the broader vision of 

sustainability that encompasses all players within the supply chain. Furthermore, many of the facts displayed at the label 

highlights the need to define customer interest, targeting wineries and effective inexperienced marketing techniques, which 

encompass clean facts at the label and may appeal to consumers with extra environmental and health recognition [36]. 

Market segments a randomly selected hollow sample (20 percent of the original sample) was used to estimate the 

discriminatory performance of each market segment, with 83 percent correctly classified we feel confident in the identified 

market segments [37]. Derive higher returns from sales in HICs, while retrieving investments in products manufactured 

exclusively even though LICs offer severe discounted prices. Due to production costs and the uniqueness new vaccines for 

GAVI continue to be offered at lower prices by the manufacturer [38]. Market segments that use 15-passenger vans, as well 

as some segments of the market, which include the K-12 school system, spoke back based on kingdom laws passed as soon 

as the tips were made. For instance, the kingdom of Tennessee surpassed a regulation in 2002 that required vehicles 

transporting students to public college to satisfy college bus production requirements; In addition, a few marketplace 

segments, such as church organizations, have refused to put in writing 15-passenger vehicles via insurance organizations, and 

lots of nation universities have replied by using disposing of 15-passenger vans from their fleet. Unfortunately, there are no 

methods for analyzing twist of fate facts based on organization kind or using revel in, besides for unintentional examples of 

15-passenger injuries involving particular market segments [40]. The minimum overall design cost Market segmentation. In 

the proposed version considering customer behavior Customer satisfaction is satisfactory Expressed as an attribute. goal 

marketplace phase. Furthermore, the proposed version permits the NPD panel to set the minimal layout first-rate stage this is 

completed for every CR and / or every TR, much of the design process makes it flexible. Proposed feasibility and 

applicability a numerical example is given to demonstrate method [42]. Concentration Degree A concentration is an 

alternative to courses within a major Path, which is at least 30% of the core requirements. Example: in molecular biology 

within a biology major A concentration. Electives are within a major Alternative track of studies is important 50% to 80% of 

requirements. Laws and Government Institutional Regulations are government regulations Defines the boundaries of law 

useful rules are conduct. Most terms are expressed in natural language (English) and require some interpretation. Types of 

Competitors are competing in one place strive for the same resources Relationship between organisms. Resources are food, 

water or space."There are two different types of competition: Intracompetition between members of the same species 

Contribution Margins Contribution limit is fixed Total after expenses Shows revenue costs and provide a profit for the 

company," says Knight. You can think of it as the part of sales that helps cover fixed costs. Complexity is a definition of 

complexity. A difficult or confusing or complicated situation. Solving the problem of the war on drugs is an example of a 

more complex problem. The problems you have with your adult siblings are an example of the complexity of family 

relationships. Annual Growth Rate Annual growth rates are calculated by taking average earnings over a period of time. 

Annual Growth Rate in the formula, the resulting value is divided by the initial value of the investment or asset. If one is 

subtracted from this number, it is a decimal point. Gives li, which can be converted to a percentage. Demographics, 

psychology, behavior, and geography are considered to be The four main types of market segmentation are, but there are 

many that you can use There are strategies, of which there are four main ones There are many variations in the types. You 

Here are more methods to choose from check out. Act or process of competition: Competition: etc. a: Attempt by two or 

more parties to protect third-party business by providing the most favorable terms to contractors competing for a contract to 

build a new school. Technical factors do a company with its products Acts, sells, communicates Collects insights about, and 

deals with customers, suppliers and competitors. Therefore, those are Socio Economic or political sectors. Interest rates, tax 

rates. Economic factors affect the economy, including laws, policies, wages and government actions, and are directly related 

to business No, but investing in the future affects value. 

3. MOORA 

Multi-Objective by Ratio Analysis (MOORA) Optimization obtained in this way Dimensionless numbers are MOORA's 

second it will also be the basis. Finally measures well-being differences between ten counties of Lithuania based on all 

objectives. The three well-off districts contrast sharply with some of the worst-off districts. In addition, labor drain from all 

other districts to Vilnius district serious problem represents income Automatic redistribution condemned. Instead 

Commercialization and industrialization regions should occur [5]. Multi-objective optimization concrete concurrently 

improves within constraints or more conflicting attributes (notes) is the system. Multi-goal Optimization problems product 

and with process design There are many fields, wherein most efficient choices ought 2.between conflicting motives in the 

presence of trade exchanges to be done. Maximizing revenue and reducing the cost of a product Increasing efficiency and 

decreasing car gasoline intake; and minimizing weight at the same time as maximizing issues [1].There are three 

fundamental reasons why we select MOORA over different multiple standards Decision Making (MCDM) methods. First 

MOORA means a brand new MCTM technique this is built knowing the susceptible factors of older methods. So, we idea it 



C. Venkateswaran.et.al / Trends in Banking, Accounting and Business, 1(2), 2022, 50-58 

Copyright@ REST Publisher                                                                                                                                                                   52 

ought to be a completely useful one. The 2d motive is the computational time required by MOORA to remedy the hassle, as 

indicated with the aid of the literature on MCDM. Finally, MOORA calls for little or no set-up as the literature suggests time 

and Has a fixed character [7].The MOORA gadget is a choice support gadget for choosing college students who get hold of 

scholarships to increase instructional fulfillment. As the university has a designed selection assist device, in facilitating 

decision making MOORA to solve various problems Use the machine selection makers can quickly decide scholarship 

recipients to growth educational success consistent with the advantage of needy students [11]. MOORA is amazing A green 

multi-criteria Method of selection for complete assessment of alternatives dealing with sizeable heterogeneity and 

multiplicity of useful elements. The MOORA technique is offered to effectively solve complex decision-making problems 

multi-objective optimization methods as one. This technique Usually hard and fast conflicting grades Considers and tries to 

select the best alternative both beneficial and unfavorable standards concurrently, some of blessings MOORA on some 

decision-making Recognized for technique techniques [8].A MOORA is a multi-objective optimization method, the 

MOORA method There are several types of attributes technique referred to for some at the same time to undergo and 

improve MOORA is all about taking approaches A functional method of approach. [9].The MOORA technique can don't 

forget all attributes with their relative importance, ensuing in a higher evaluation of alternatives. The MOORA technique 

may be very smooth to recognize and clean to use. The proposed technique is a general technique and May any size and 

quality considering the attributes simultaneously provides additional targeting and simplicity choice-making approach. 

Furthermore, this approach can be extended to any kind of choice problem [13].Multi-goal optimization primarily based on 

ratio analysis (MOORA), additionally called Multiple criteria or multiple characteristic Optimization, two or more 

conflicting Attributes (notes) the situation simultaneously for positive controls is an upgrade system. This timed has an 

extensive variety of programs for selection making in the conflicted and A complex part of the supply chain environment 

Selection of warehouse area, selection of supplier Product and method design choice and many others. Where most effective 

choices are required, MOORA may be used [15].It can be seen that each one the recognized failures are ranked in awesome 

priorities according to the failure prioritization finished the usage of the extension in MOORA. In other words, failure 

uncertainty of methods and Concepts of credibility by connecting the use of range concept, the proposed technique tries to 

put off a number Major disadvantages of RPN scoring, and in addition for selection method in regular MOORA Provides 

reliability. Finally presenting sensible outputs to the decision maker. of this technique Comparing the results with the two 

different traditional strategies suggests that full prioritization of disasters is performed and disasters are detected 

[17].Analysis of MOORA and MOOSRA method is greater stable. Again the work of past researchers is greater latest and 

consequently, MOORA and MOOSRA technique may be assumed to apply the ultra-modern statistics to be had as a basis for 

the initial selection making system. From the above discussion, for the decision trouble, MOORA and MOOSRA method 

meet all of the conditions, so the method is very robust in diverse non-conventional manufacturing environment. If the 

denominator of this ratio is expressed in cost, this ratio turns into same to the advantage-value ratio that is a preferred 

performance measure for an economic interest. Therefore, this MOORA and MOOSRA approach is conceptually regular 

with different mounted performance measurement techniques [12].Both ratio gadget and reference MOORA method with 

components factor component. Since we're handiest concerned with a simulation of port making plans, we decided the kind 

and importance of targets and alternatives. The applicable stakeholders are national and neighborhood authorities and 

collaborating institutions. Consumer sovereignty is handiest implicitly worried within the subject of production. 

Nevertheless, the authorities have been additionally taken as legitimate representatives of clients [16].MOORA in a team 

Subjective and inaccurate, inconsistent information CNC machine tool included solving valuation problems Decision making 

environment. Because this time integrates the fuzzy number and helps the decision makers to integrate multiple fuzzy 

information represented as a linguistic variable. In this article, the variety of MULTI-MOORA Ranking orders given by 

regions The result is summarized by comparison [18]. 

4. Analysis and Discussion 

Table 1 shows the Multi-Objective Optimization based on ratio Analysis and Market segment evaluation. Degree of 

concentration, Laws and government agency regulations, Types of competitor, Contribution margins, Complexity, Growth 

rate per year. Table 1 shows multi-objective optimization based on the ratio Analyzing the Market segment evaluation with 

Segment factors,  Competition, Technological factors , Socio-political factors, Financial and economic factors.  From the 

figure 1 and table 1 it is seen that Growth rate per year is  

TABLE 1.Market segment evaluation 

 

Segment 

factors Competition 

Technological 

factors 

Socio-political 

factors 

Financial and 

economic factors 

Degree of concentration 0.1090 0.0960 0.1400 1.0200 15.0500 

Laws and government agency 

regulations 
0.0840 0.1100 0.0390 4.5000 11.0500 

Types of competitor 0.0690 0.0836 0.1530 0.2500 7.0500 

Contribution margins 0.1170 0.0954 0.1210 13.0500 4.0500 

Complexity 0.0790 0.1040 0.0250 15.0300 15.2000 

Growth rate per year 0.1930 0.1320 0.1760 4.0500 25.0500 
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Showing the Highest Value for Segment factors and Types of competitor is showing the lowest value. Growth rate per year is 

showing the Highest Value for Competition and Types of competitor is showing the Lower value. Growth rate per year is 

showing the Highest Value for Technological factors and Complexity is showing the lowest value. Complexity is showing 

the Highest Value for Socio-political factors and Types of competitor is showing the lowest value. Growth rate per year is 

showing the Highest Value for Financial and economic factors and Contribution margins is showing the lowest value. 

 
FIGURE 1. Market segment evaluation 

 

TABLE 2. Normalized Data 

Segment 

Factors Competition 

Technological 

Factors 

Socio-

political 

Factors 

Financial and 

Economic Factors 

0.3833 0.3747 0.4647 0.0490 0.4218 

0.2954 0.4293 0.1294 0.2160 0.3097 

0.2426 0.3263 0.5078 0.0120 0.1976 

0.4114 0.3723 0.4016 0.6264 0.1135 

0.2778 0.4059 0.0830 0.7215 0.4260 

0.6786 0.5152 0.5842 0.1944 0.7020 

 

𝑋𝑛1 =
𝑋1

√( 𝑋1 2+ 𝑋2 2+(𝑋3)2…)
   (1). 

Table 2 shows the various Normalized Data High values of Segment factors,  Competition, Technological factors, Socio-

political factors, Financial and economic factors. Normalized value is obtained by using the formula (1). Table 3 shows 

Weight ages used for the analysis. We taken same weights for all the parameters for the analysis. 

 

 
FIGURE 2.Normalized Data 

 

 Figure 2 shows the Normalized Data Market segment evaluation Degree of concentration, Laws and government agency 

regulations, Types of competitor, Contribution margins, Complexity, Growth rate per year. With parameters in Segment 

factors,  Competition, Technological factors, Socio-political factors, Financial and economic factors.   
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TABLE 3.Weightages 

Segment 

Factors Competition 

Technological 

Factors 

Socio-political 

Factors 

Financial and 

Economic Factors 

0.25 0.25 0.25 0.25 0.25 

0.25 0.25 0.25 0.25 0.25 

0.25 0.25 0.25 0.25 0.25 

0.25 0.25 0.25 0.25 0.25 

0.25 0.25 0.25 0.25 0.25 

0.25 0.25 0.25 0.25 0.25 

 

 𝑿𝒘𝒏𝒐𝒓𝒎𝒂𝒍𝟏 = 𝑋𝑛1  × 𝑤1(2). 

 
TABLE 4. Weighted Normalized Decision Matrix 

Segment 

Factors Competition 

Technological 

Factors 

Socio-political 

Factors 

Financial and 

Economic Factors 

0.0958 0.0937 0.1162 0.0122 0.1054 

0.0738 0.1073 0.0324 0.0540 0.0774 

0.0607 0.0816 0.1270 0.0030 0.0494 

0.1029 0.0931 0.1004 0.1566 0.0284 

0.0694 0.1015 0.0207 0.1804 0.1065 

0.1697 0.1288 0.1460 0.0486 0.1755 

 

Table 4, 5 shows the final result Multi-objective optimization based on ratio analysis Market segment evaluation. The 

weighted default result is calculated using the matrix formula (2). In Assessment value, Contribution margins are having is 

Higher Value and Laws and government agency regulations are having Lower value formula (3). 

 
TABLE 5. MOORA Analysis and Result 

 

Assessment 

value 
Rank 

Degree of concentration 0.2125 5 

Laws and government agency 

regulations 0.1901 6 

Types of competitor 0.2228 4 

Contribution margins 0.4246 1 

Complexity 0.2655 3 

Growth rate per year 0.3176 2 

 

Assesmentvalue =   𝑋𝑤𝑛 1+𝑋𝑤𝑛 2−𝑋𝑤𝑛 3                (3). 

 

 
FIGURE 3. Assessment value 
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Figure 3 Shows the MOORA method using the analysis Assessment value for Contribution margins is having is Higher 

Value and Laws and government agency regulations is having Lower value. 

 

 
FIGURE 4. Shown the Rank 

Figure 4Shows the Ranking of Market segment evaluation. Contribution margins is got the first rank whereas is the Laws and 

government agency regulations is having the lowest rank.  

5. Conclusion  

The Market segment evaluation and selection (MSE / MSS) problem Usually some possible alternatives includes, some 

According to possible criteria should be evaluated Hence, many MSE/MSS issues Quantitative Decision Making (MCTM) 

can be complicated MCDM approaches to Transportation Location Selection Many areas like engineering and management 

Very usefultourismConfiguration, section creation, section evaluation and selection and section strategy description. In 

decision-making processes Defining the problem structure, the need for a decision Ask questions carefully and find 

alternatives Identify the first to support DMs Step by step. Problem-creating stages and There is no publication dealing with 

criteria development in the MSS / MSE process. MOORA finally measures well-being differences between ten counties of 

Lithuania based on all objectives. The three well-off districts contrast sharply with some of the worst-off districts. In 

addition, labour drain from all other districts to Vilnius district serious problem represents income Automatic redistribution 

condemned. instead Commercialization and industrialization of regions should occur It is both subject to certain restrictions 

or more conflicting characteristics (notes) is a simultaneous optimization process. 
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